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According to a national survey of adults, 99 percent were 
concerned about drunk driving and 96 percent were 
concerned about underage drinking.1 

• Respondents were more concerned about the age a 
youth got drunk versus the age a youth started 
drinking. Sixty-nine percent indicated that there is no 
age at which it is acceptable to get drunk, while 13 
percent indicated that there is no acceptable age for 
initiation of the consumption of alcohol.2 
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•  In this same national survey, 92 percent of the 

respondents approved restrictions on drinking in city 
streets and 89 percent approved restrictions on 
drinking on college campuses.3 

• The respondents also favored regulations on access 
to alcohol. Eighty-four percent supported the 
minimum legal drinking age of 21, 83 percent 
believed there should be adult penalties for supplying 
alcohol to youth, 66 percent supported compliance 
checks, and 82 percent supported higher alcohol 
taxes.4 

• A majority of the respondents supported restrictions 
on advertising and the marketing of alcohol:  
67 percent supported bans on liquor ads on TV;  
61 percent supported bans on beer ads on TV;  
63 percent supported bans on billboard alcohol ads; 
and 59 percent supported bans on sports promotion.5 
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• According to a national study, 82 percent of 8th 

graders, 69 percent of 10th graders and 63 percent of 
12th graders say they disapprove of people having 5 
or more drinks once or twice each weekend.6 

 

• Young people feel they are targeted by advertisers. 

• More than 7 in 10 teens believe that beer and liquor 
companies advertise not only to get young people to 
start drinking (74 percent ), but also to drink more 
(78 percent) so they will be hooked on their products 
(73 percent).7 
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